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	Post Title
	Visitor Destination Officer

	JE Reference 
	W601
	Grade 
	E+
	SCP Range
	26-28


Reporting line:




Job Purpose:


To support the Visitor Destination and Engagement Manager in developing and supporting tourism in the borough and delivery of the Council’s Destination Management Plan, policies, and promotional campaigns aimed at increasing the number of visitors to the Borough and their economic value. 

To build on relationships across the local tourism industry to generate ideas and support growth.
Relationships:

Accountable to:
Visitor Destination and Engagement Manager
Accountable for: 
Culture & Tourism Business Administration Apprentice
General Contacts:
Culture & Tourism Team, Corporate Communications Team, Place Marketing Team, local stakeholders and partners in addition to LEPs, DMOs and national organisations.
Key duties and responsibilities:

1. Support the Visitor Destination and Engagement Manager in the delivery of the Council’s Visitor Destination Management Plan. 
2. Support the Visitor Destination and Engagement Manager with the development and implementation of the Tourism Marketing Plan, with particular emphasis on creating a media advertising schedule as part of the campaign to attract regional, national and international visitors.

3. Ensure that content across all promotional platforms is kept up to date and develop and write engaging content, including all web promotion and social media channels. 
4. Ensure that all printed promotional materials are designed, produced and distributed to meet agreed marketing schedules, including liaison with artists/ designers and printing providers.

5. Commission promotional artwork, photography and video footage that can be    used across all communications platforms.
6. Support the Visitor Destination and Engagement Manager to develop and    promote the Borough’s tourism products to specific audiences.
7. Support the Visitor Destination and Engagement Manager in maximising the    benefits of partnership working with Enjoy Tees Valley, Welcome to Yorkshire, North York Moors National Park and other DMOs. 
8.    Service and support the network of local tourism stakeholder groups, encouraging stakeholder ownership of the Borough’s tourism offer.
9.
Support the Visitor Destination and Engagement Manager to deliver and develop the Borough’s concessions, enhancing the visitor destination offer. 
10.    Support the Visitor Destination and Engagement Manager in the preparation and submission of external funding bids.
11.    Responsibility for the monitoring of all funding and budgets related to this post.  

12.  Assist with the preparation and schedule of email marketing to reach a range of audiences.
13.   Liaise with the Cultural Services Officers on the effective promotion of the Borough’s cultural programme, Festivals, and events.

15.  Liaise with colleagues in Corporate Communications to develop Press Release information pertaining to the service area.
General/Corporate Responsibilities:

1. To undertake such duties as may be commensurate with the seniority of the post

2. To ensure that the Council’s corporate Health & Safety policy is followed and training is undertaken in all pertinent health and safety procedures

3. To partake in the Council’s and Directorate’s staff training and development policies as well as the Council’s system of performance appraisal
4. To treat all information gathered for the Council and Directorate, either electronically or manually, in a confidential manner

5. All employees are required to demonstrate a commitment when carrying out their duties which promotes and values diversity and the equality of opportunity in relation to employees and service users which is in line with the Council’s Equality & Diversity Policy.

6. To be responsible for identifying and managing all risks associated with the job role through effective application of internal controls and risk assessments to support the achievement of Corporate and Service objectives

7. To ensure the highest standards of customer care are met at all times

8. To ensure the principles of Value for Money in service delivery is fundamental in all aspects of involvement with internal and external customers

9. To ensure that the highest standards of data quality are achieved and maintained for the collection, management and use of data.

10. To positively promote the welfare of children, young people, and vulnerable adults and ensure that it is recognised that Safeguarding is everyone's responsibility; and to engage in appropriate training and development opportunities which enhance an individual’s knowledge and skill in responding to children, young people and vulnerable adults who may be in need of safeguarding.
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	POST TITLE
	GRADE

	Visitor Destination Officer
	E+


	CRITERIA
	NECESSARY REQUIREMENTS
	* M.O.A.

	
	Essential
	Desirable
	

	EXPERIENCE
	· Significant experience in successful marketing and promotion of a tourism service or similar.

· Experience of working with business stakeholders.

· Experience of marketing visitor-related products and producing materials for promotional campaigns.
· Experience of managing cost centre budgets.

· Experience of updating and maintaining a website. 
	· Experience of commissioning artwork, photography and video footage.
· Experience of working with Destination Management Organisations (DMOs).


	A, I, 

	SKILLS AND ABILITIES
	· Strong writing skills with ability to produce compelling copy to suit a range of audiences. 
· Excellent communication and relationship skills both formally and informally at all levels within and outside the organisation. 
· Ability to prioritise workloads and meet agreed deadlines.
· Ability to think creatively and take innovative approaches
· Ability to work within a team environment, on own initiative and take the lead where necessary. 
	· Ability to analyse and translate raw data into useful information.

· Ability to be confident and persuasive when presenting information to stakeholders and other groups.
	A, I, 

	EDUCATION/ QUALIFICATIONS/ KNOWLEDGE
	· Educated to degree level in a relevant discipline to the role.

· A good understanding of local tourism issues, visitor attractions and stakeholders 
	· Relevant professional qualifications 
· Knowledge of appropriate national, regional and sub-regional development agencies and funding bodies.

	A, I, C

	OTHER REQUIREMENTS
	· Flexible approach to work by responding to the needs of the services including, at times, requirements to work beyond normal working hours.

· Commitment to own continuous personal and professional development.

· Strong team player, committed to an ethos of continuous improvement.
· Full UK Driving License
	· Evidence of own continuous personal and professional development.


	A, I, C 

	COMMITMENT TO EQUAL OPPORTUNITIES
	· Commitment to equal opportunities and the ability to recognise the needs of different service users
	· Evidence of having completed training in  equality and diversity awareness
	A,I 

	COMMITMENT TO SERVICE DELIVERY/ CUSTOMER CARE
	· Commitment to provide a customer-focussed service 


	· Evidence of surpassing customer expectations or service targets / goals
	A,I 


METHOD OF ASSESSMENT: (*M.O.A.)

A = APPLICATION FORM   C = CERTIFICATE   E = EXERCISE   I = INTERVIEW   P = PRESENTATION   T = TEST   AC = ASSESSMENT CENTRE

R = REFERENCE
Job Description & Person Specification





Visitor Destination and Engagement Manager  








Visitor Destination Officer  





Culture & Tourism Business Administration Apprentice








this is Redcar & Cleveland

