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Job Description
	For HRU use only
	Ref: 4335


	Directorate
	Chief Executive’s Office

	Section/Location
	Corporate Strategy

	Post Title
	Senior Manager Communications and Marketing

	Permanent/Temp
	Permanent

	Grade
	Grade 14

	Responsible to
	Head of Corporate Strategy

	Responsible for
	Communications and Marketing Team

	Job Purpose

	· To understand the Authority’s plans for the Borough, the communication landscape in which the organisation operates then generate and lead a coherent, accurate and sensitive narrative

· To work with the Elected Mayor, Cabinet, Elected Members and the Senior Leadership Team to ensure all communication inside and outside of the organisation is done well and routinely judged against best practice

· To help the organisation explain its actions and plans to residents, businesses, visitors and the full range of partners

· To identify and build the appropriate set of relationships with the full range of partners required to support the role.



	Job Content

	· Based on evidence and best practice work with the Elected Mayor, Cabinet, Elected Members and the Senior Leadership Team to develop and deliver an effective Communications and  Marketing Strategy and Service

· Ensure that Strategy and Service own the overall story and branding for the organisation and that story and brand are applied consistently across all of the organisation’s activity

· Lead and manage the corporate Communications and Marketing team ensuring they are responsive to changes in agenda and channels promoting their continuing professional and personal development. 

· To lead on all communications and marketing activity by the Council and its services, working with service areas and partners.

· Manage performance against best practice and the performance of the team against the organisation’s Competency Framework

· To ensure an all-round Communications, Marketing and Internal Communications function, co-ordinated with partners in Engagement and Human Resources/Organisational Development.

· Provide professional communications advice to support the development and delivery of policy and the development and delivery of change

· Develop and deliver appropriate content to meet the job purpose, consistently driving the narrative for the organisation across all channels

· Use the role to promote equality and inclusion

· Act as an informed ambassador for the organisation representing the organisation in the community, to partners across the region and, where appropriate, at a national level

· Actively seek best practice in professional communications building the right networks and relationships to support the job purpose

· Play a full part in Emergency Planning and Preparedness within the organisation and as part of the work of the Local Resilience Forum – including in all response and recovery activity in relation to the COVID 19 pandemic
· Manage a proactive advertising function with an income generation target.

· Develop communications and marketing partnerships with relevant partners, maximising communications and marketing budgets.




	Performance standards

	· To meet the performance standards outlined within the Council’s Values and Behaviours and measured through the Individual Performance Review (IPR) Process.


	Working conditions

	· The postholder will be required to work with the Elected Mayor, Elected Members and Officers in a variety of locations.  This will include participating in public meetings and events within and outside the Borough and a requirement to work outside normal office hours on a regular basis.

· This post is politically restricted

· The postholder will be required to ensure the Authority complies with the requirements of the Constitution, Corporate Equality Scheme, Health and Safety Arrangements, Financial Regulations and Standing orders.
· The post will require being on call out of normal office hours (to include evenings/weekends) in relation to media calls or emergency response.




Person Specification
	Factor
	Essential
	Desirable
	Assessment means

	Skills and Knowledge
	Trained communications professional with news journalism expertise

Understanding of local, regional and national news channels

Strong conceptual understanding of both external and internal communication

Excellent written and oral skill

Ability to work in a large corporate and complex environment

Ability to understand and contribute to strategic policy development and delivery of change

Understanding of equality and inclusion as part of communications activity.

Ability to lead a number of specialist teams.

Ability to influence, develop, motivate, and to successfully change behaviour.


	
	

	Qualifications and Training
	Relevant academic/professional qualification directly related to the area of specialism. 

Significant experience directly related to the area of specialism (at least 5 years).
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National Qualification in Journalism (NQJ)

Professional membership - Chartered Institute of Public Relations (CIPR)

Professional Membership - Chartered Institute of Marketing (CIM)


	

	Experience
	Trained and experienced communications professional with a news background

Senior experience in working in a fast-moving, sensitive, multi-channel news environment

Extensive experience in developing a narrative from complex and sensitive activity

Proven ability to build credible relationships

Experience acting as an ambassador in complex and sensitive circumstances.

	Previous experience in building and developing  a communications and marketing team

Previous experience in public service

Experience managing communications in an emergency situation.


	

	Special Requirements
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Aspire to be better I Enable others I Deliver on promises
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